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Sacramento Region Parks & Trails Strategic Development Plan outreach toolkit

For additional materials, please visit: https://www.sacog.org/pod/outreach-toolkit

Toolkit for Community Based Organizations

Overview

SACOG is working with our cities, counties, and community stakeholders to develop a visionary
plan that could link every community and major parks with a network of trails and increase
access to job sites, community amenities, and public spaces supporting recreational/social
activities. To develop a plan that reflects residents' needs and values, with special attention to
historically underserved communities, we are hosting a survey to receive input.

Key points about Maptionnaire

The online survey uses Maptionnaire, an easy-to-use map-based survey tool where people drop
pins on placesthey would like to get to (or already getto) by active ways of travel (walking,
wheeling, biking, etc.).

The information that we gain from this survey will be combined with information we received
from our committees and local city and county plans.

This long-term plan needs input from the community to help us find the places people want to
access.

We need to start incorporating the voice of as many residents, especially our BIPOCand low -
income communities, as possible now so the results of this plan are inclusive and can meetthe
needs of the community in the future.

This survey is asking people where they wantto go and why to help us understand what
destinations people value that could be better connected with trails.

Survey respondents will have the opportunity to enter a raffle for a chance to win one (1) of ten
(10) $50 gift cards to Safeway

Timeline

Survey will be openfrom March 15 to April 30.

Online Links
Link to Maptionnaire Survey: https://bit.ly/3v8SOVY
Link to SACOG page: https://bit.ly/3btONFD

Content

Sample newsletter language

Getconnected! We are partnering with SACOG to connect with residents in the community
aboutwhere they want to go by walking, scooting, biking, or any otherhuman-powered way.
SACOG is currently working on the Sacramento Region Parks & Trails Strategic Development
Plan to envision a system of connected trails and parks across El Dorado, Placer, Sacramento,
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Sutter, Yolo, and Yuba counties. The plan will recognize projectsinthe nearfuture tojumpstart
the network development and focus on creating access to low-income communities that are
currently lacking access to green spaces and safe ways to move around withouta car. The
results will help SACOG and the local cities and counties have a unified vision for a regional trails
system and prioritize future investments. Once the survey is complete respondents can entera
raffle to win one of ten $50 gift cards to Safeway!

Take the survey today and provide your input!
[Accompany with trails logo]

Sample email to other orgs/partners

e We wantedtoshare an opportunity for residents to share their experie nces with walking, biking,
or wheelingin their communities and identify missing gaps. We are helping SACOG connect with
residentsin the community about where they wantto go by walking, scooting, biking, or any
otherhuman-powered way. SACOG is currently working on the Sacramento Region Parks &
Trails Strategic Development Plan to envision a system of connected trails and parks across El
Dorado, Placer, Sacramento, Sutter, Yolo, and Yuba counties. The plan will recognize projectsin
the near future to jumpstart the network development and focus on creating access to low -
income communities that are currently lacking access to green spaces and safe ways to move
around withouta car. The results will help SACOG and the local cities and counties have a
unified vision fora regional trails system and prioritize future investments. Once the survey is
complete, respondents can enter a raffle to win one of ten $50 gift cards to Safeway!

If you can, please share the link below across your social media platforms so your community can
highlight the places people want to access onfoot or wheels and share where trails are missing.

Survey link: https://bit.ly/3v8S0OVY

Social media schedule and content
We will host a raffle for ten (10) $50 gift cards to Safeway as an incentive. Please include this
informationin social mediaalong with the key messages below.

Recommended

post date Platform Sample language

We are partnering with @SACOG to help themfind where
trails for wheeling, walking, and biking, are missing. They
wantto know what places you visit often forfun, work, or
errands so they can work with cities and counties to prioritize
future investment. Take this quick survey and letthem know
by April 30. https://bit.ly/3rcVDTH

March 15 — 19 | Facebook/Instagram
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As a thankyou, you will be able to entera raffle to win a $50
Safeway gift card!

Twitter

Where do youwant to go to byOd & f L g? With your
help, @SACOG will get a bettersense of where people inthe
region want to getto by human powerand work with cities
and counties to identify a regional trails network. Learn more
& take the survey by 4/30. https://bit.ly/3rcVDTH

March 29 —
April 2

Facebook/Instagram

Do you walk, bike, or scoot around your community? Help
@SACOG identify the main placesin yourcommunity that
you would like to getto using human power. By telling them
where you needto go, whetherit’s forfun, errands, or work,
they can use that information to identify a regional trail
network that will help local cities and counties make
decisions later down the road. Take this quick surveyand let
them know by April 30. https://bit.ly/3rcVDTH

As a thankyou, you will be able to enter a raffle to win a $50
Safeway gift card!

Twitter

Do you walk/bike/scoot in your community? Help @SACOG
identify places you wantto get to usinghuman power. Info
will help identify a regional trail network w/ local cities &
countiesto help make decisions later. Let them know by
4/30. $50 raffle prizes! https://bit.ly/3rcVDTH

April 12 — 16

Facebook/Instagram

Justa couple weeks leftto provide input on the important
places in your community that you want to walk, bike, or
wheelto. @SACOG wants to hearfrom youand where you
wantto go to help create a regional parks and trails plan that
will be used to connect people to the places they want to go
to. Hearing from you will help them work with cities and
countiesto prioritize projects and create a connected region
in the yearsto come. Take this quick surveyand let them
know by April 30, and enterthe raffle for $50 Safeway gift
card!. https://bit.ly/3rcVDTH

Twitter

Couple weeks left to give input on where youwantto
walk/wheelto. @SACOG wants to hearto hear fromyou to
better work w/ cities & countiesto prioritize projectsand
create a connected region. Let them know by 4/30.
https://bit.ly/3rcVDTH

Chance to win $50 Safeway gift cards
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April 26

Facebook/Instagram

Justa few more days leftto connect with @SACOG and share
where you wantto walk or wheelto in your community. By
sharing these important places to you, SACOG can better
work with cities and counties prioritize future investments.
Let them know by 4/30 and enterthe raffle for S50 Safeway
gift cards. https://bit.ly/3rcVDTH

Twitter

Just a few days leftto connect with @SACOG & share where
you want to walk/wheelto in your community. By sharing
these places, SACOG can better work w/ cities & counties to
prioritize future investments. https://bit.ly/3rcVDTH

Chance to win $50 Safeway gift cards!

April 29

Facebook/Instagram

One more day to connect with @SACOG and share the places
in your community that you want to getto by walking or
wheeling. Highlighting these important places will help
SACOG work with local cities and counties to connect the
region by trails and prioritize future investments. Let them
know by tomorrow, April 30 and enter the raffle for $50
Safeway gift cards. https://bit.ly/3rcVDTH

Twitter

1 more day to connectw/ @SACOG & share places in your
community you want to walk/wheelto. Highlighting these
places will help SACOG work w/ local cities/counties to
connectthe region & prioritize future investments.
https://bit.ly/3rcVDTH

Chance to win $50 Safeway gift card!




Survey Text

SACOG Trails Maptionnaire

Contact: Ryan Mottau ryanm@migcom.com or 503-310-4409

English Surveyforreference: https://new.maptionnaire.com/qg/6su2l8n79ppd

Translation to:

O Spanish
ENGLISH TEXT SPANISH
Get Connected jConectate!

Where Do You WantTo Go?

¢Adonde quieresir?

*Si desea continuar en espafiol, hagaclic
en el botdn de idioma en la parte inferior
izquierda.*

If you would like to continue in English,
click the button on the bottom left.

The Sacramento Area Council of
Governments is creating a plan to
connectthe region using trails. We are
working with the six counties (El Dorado,
Placer, Sacramento, Sutter, Yolo, Yuba
counties)and the cities in them to find
where trails for wheeling, walking, biking,
and scooting are missing. We want to
support the many ways people wantto
travel in ourregion, whetherit's for fun,
work, or errands. We need your help to
understand where you wantto go so we
can work with cities and counties to
prioritize future investment.

El Consejo de Gobierno del Area de
Sacramento esta creando un plan para
conectar la regién utilizando senderos.
Estamos trabajando con los seis
condados (El Dorado, Placer,
Sacramento, Sutter, Yolo, Yuba)y las
ciudades dentro de ellos para encontrar
dénde faltan senderos para caminar,
andaren bicicleta, y mas. Queremos
apoyar las muchas maneras en quela
gente quiere viajar en nuestra region, ya
sea por diversion, trabajo, o mandados.
Necesitamos su ayuda para entendera
dénde desea ir para que podamos
trabajar con las varias ciudadesy
condados para priorizar inversiones en el
futuro.

Continue by pressing the rightarrow at
the bottom of this window. *Online maps
are difficultfor screen readers. If you rely
on a screen reader, please contact Rosie
Ramos at rramos@sacog.org or
916.340.6208 for assistance.”

Continule pulsando la flecha derecha en la
parte inferior de esta ventana. * Los mapas
en linea son dificiles para los lectores de
pantalla. Si confia en un lector de pantalla,
pongase en contacto con Rosie Ramos al




ENGLISH TEXT

SPANISH

rramos@sacog.org o al 916.340.6208 para
obtener ayuda.*

Where Do You Start From?

iDe donde empieza?

Every journey starts somewhere. It is
helpful forus to know where you start
your adventures on any given day.

Cada viaje comienza en alguna parte. Es Gtil
para nosotros saber dénde comienza sus
aventuras.

FIRST: tell us which city you live in or
closest to. This will move the map close
to make it easier to find the places you
are familiar with.

PRIMERO: diganos en qué ciudad vive o cual
es la mas cerca. Esto movera el mapa cerca

para que sea mas facil encontrar los lugares
con los que estd familiarizado.

OR: if you are not near a particular city,
you can choose a county/area below to
get started.

O: si no esta cerca de una ciudad en
particular, puede elegir un condado a
continuacién para comenzar.

El Dorado County

Condado de El Dorado

Placer County

Condado de Placer

Sacramento County

Condado de Sacramento

Sutter County Condado de Sutter
Yolo County Condado de Yolo
Yuba County Condado de Yuba

NEXT: show us on the map, follow these
simple instructions: 1. Click on a colored
button (such as the blue home button
below). A full-screen map will open and
you can move the pin to the right location.
2. Click or tap to place the pin.

SIGUIENTE: muéstrenos en el mapa, siga
estas sencillasinstrucciones: 1. Haga clicen
un botdn de color (como el botdn azul de
inicio a continuacion). Se abrird un mapa de
pantalla completa y se puede poner un
marcador a la ubicacion correcta. 2. Haga clic
o pulse para colocar el marcador.

Home

Casa




ENGLISH TEXT

SPANISH

Click or tap on the map to place the pin.
You can move and zoom in or out.

Haga clic o pulse en el mapa para colocar el
marcador. Puede mover y acercar o alejar.

Where Do You WantTo Go?

¢Adonde quiere ir?

IN GENERAL: Where would you LIKE TO
walk, bike, or roll to? (Check all that

apply)

EN GENERAL: ¢A dénde le gustaria caminar,
andar en bicicleta, o usar un dispositivo de
movilidad? (Eliga todo lo que corresponda)

Work/errands Trabajo/Mandados
Fun Diversion

School Escuela

Exercise Ejercicio

Other (write in below)

Otro (escriba a continuacién)

Other places you would like to be able to
walk, bike, roll to?

¢Otros lugares dénde le gustaria caminar,
andar en bicicleta, o usar un dispositivo de
movilidad?

**SPECIFICALLY: Usingthe purple star
button below, mark places that you would
like to get to walking, biking, rolling, etc.**
For each location you mark, you can tell
us more about the place and why you
wantto get there. Mark as many places
as you like.

**ESPECIFICAMENTE: Usando el botén
estrella purpura a continuaciéon, marque
lugares que le gustaria llegar a caminar,
andar en bicicleta, usar un dispositivo de
movilidad, etc.** Para cada ubicacion que
marque, puede decirnos mas sobre el lugary
por qué desea llegar alli. Marque tantos
lugares como guste.

Places | Want to Go

Lugares a los que quiero ir

Destinations

Destinos

Aboutthis place

Acerca de este lugar

Can you get to this place easily and
safely now?

¢Puede llegar a este lugar de forma facil y
segura ahora?

Yes

Si




ENGLISH TEXT

SPANISH

No

No

Not sure

No estoy seguro/a

Why would you like to go here?

éPor qué le gustaria ir aqui?

Work

Trabajo

School/training

Escuela/Entrenamiento

Fun Diversion
Exercise Ejercicio
Shopping Compras

Place of worship

Templo/Santuario/Casa de oracion

Other errands

Otros mandados

Other (provide details below)

Otro (proporcionen detalles a continuacién)

Other reasons you would like to go here:

Otras razones porlas que le gustaria ir aqui:

How would you like to get here? (Check
all that apply)

¢Coémo le gustaria llegar aqui? (Eliga todo lo que
corresponda)

Walk

Caminar

Bicycle

Bicicleta

Skateboard/Skates/Scooter

Patineta/Patines/Scooter

Using my mobility device
(walker/scooter/wheelchair)

Uso de mi dispositivo de movilidad
(andador/scooter/sillade ruedas)

AboutYou

Sobre usted

Tell us a little about yourself. These
questions are optional and will help us

Cuéntenos un poco sobre usted. Estas preguntas son
opcionales y nos ayudaran a entender de quién hemos




ENGLISH TEXT

SPANISH

understand who we have heard from. Our
hope is to hearfrom all kinds of people
from across our region.

escuchado. Nuestra esperanza es escuchar a todo tipo
de personas de la region.

What age category fits you best?

¢ Qué categoria de edad le queda mejor?

Under18 Menores de 18 afios
18-24 18-24

25-34 25-34

35-44 35-44

45-54 45-54

55-64 55-64

65+ Mas de 65

Most people think of themselves as
belonging to one or more racial or ethnic
groups. Please select all the groups you
identify with.

La mayoria de la gente piensa en si misma como
perteneciente a uno o mas grupos raciales o étnicos.
Seleccione todos los grupos con los que se identifique.

American Indian or Alaskan Native

Indio/a Americano/a o Nativo/a de Alaska

Black or African American

Negro/a o Afroamericano/a

East Asian or Asian American

Asiatico/a Oriental o Asiatico/a Americano/a

Hispanic or Latino/a/x

Hispana/o o Latino/a/x

Middle Eastern or North African

de Oriente Medio o Norteafricano

Native Hawaiian or other Pacific Islander

Nativo/a de Hawai u otro islefio del Pacifico

South Asian or Indian American

De Sur de Asia o Indio/a Americano/a

White or Caucasian

Blanco/a o caucésico

| prefer not to answer

Prefiero no responder




ENGLISH TEXT

SPANISH

| prefer to self-identify (use the space
below)

Prefieroidentificarme a si mismo (usar el
espacio a continuacion)

If you prefer to self identify your
race/ethnicity, use this space.

Si prefiere identificar suraza/etnia, use este
espacio.

| identify as...

Me identifico como...

What genderdo you identify as?

¢De qué género se identifica?

Female Femenino
Male Masculino
Non-binary No binario

| prefer not to answer.

Prefiero no responder

| prefer to self-identify (use the space
below)

Prefiero identificarme a si mismo (usar el
espacio a continuacion)

If you prefer to self identify yourgender,
use this space.

Si prefiere identificar su género, use este
espacio.

| identify as...

Me identifico como...

Which category best describes your total
annual household income?

¢Qué categoria describe mejor suingreso familiar anual
total?

Under $50,000

Menos de $50,000

$50,000 - $99,999

$50,000-$99,999

$100,000 - $149,999

$100,000 - $149,999

$150,000 or more

$150,000 o0 mas

Are you willing to answer a few more
questions?

¢Estd dispuesto a responder algunas
preguntas mas?

Yes

Si
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No

No

A Few More Questions

Algunas preguntas mas

Thanks for offering to answer a few more
questions.

Gracias por ofrecer responder a algunas
preguntas mas.

Favorite Trail

Sendero favorito

Where is yourfavorite trail?

é¢Donde esta su sendero favorito?

Click or tap on the map to place the pin.
You can move and zoom in or out.

Haga clic o pulse en el mapa para marcar su
sendero favorito. Puede mover y acercar o
alejar.

Why is this trail your favorite?

éPor qué este sendero es su favorito?

My favorite because...

Es mi favorito porque...

Gaps and Barriers

Brechasy Barreras

Where are the gaps in the trail system?
Sometimes, small gaps keep us from
being able to get where we wantto go.
Use the tools below to show where the
missing links are.

¢Doénde estan las brechas en el sistema de
senderos? A veces, pequefias brechas nos
impiden llegar a donde queremos ir. Utilice
las herramientas siguientes para mostrar
donde estdn los enlaces que faltan.

Barrier

Barrera

Mark places that you can't get past

Marque lugares donde no puede pasar.

Click or tap on the map to place the pin.
You can move and zoom in or out.

Haga clic o pulse en el mapa para colocar el
marcador. Puede mover y acercar o alejar.

Barrier Barrera
What kind of barrier? ¢Qué tipo de barrera?
Feel unsafe Me siento insegura/o
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Cars and trucks are too close, loud, or
fast

Los coches y camiones estan demasiado
cerca, ruidosos, o rapidos

There is no sidewalk or trail for me to use

No hay acera para que yo use

| have to travel out of my way to get there
comfortably

Tengo que viajar fuera de mi camino para
llegar cdmodamente

Somethingis blocking my way
(river/freeway/other barriers)

Algo estd bloqueando micamino
(rio/autopista/otras barreras)

Other challenge orbarrier (describe
below)

Otro desafio o barrera (describelo a
continuacioén)

What other challenge or barrier do you
encounterhere?

¢Qué otro desafio o barrera encuentras aqui?

Missing Trail

Falta un sendero

Draw in a trail you would like to see

Dibuje un sendero que le gustaria ver

Click on each cornerthe line needs to
turn, double click to finish the line.
THANK YOU!

Haga clic en cada esquina que la linea
necesita girar, haga doble clic para terminar
la linea.

iGracias!

Yourresponses have been saved as you
entered them. You can click "Done"
below to go to the SACOG website.
Please share this interactive map with
anyone you think might be interested.
You can use the links below for quick
sharing.

Sus respuestas se han guardado al
introducirlas. Puede hacer clic en "Listo" a
continuacion para ir al sitio web de SACOG.
Por favor, comparta este mapa interactivo
con cualquier persona que crea que podria
estar interesada. Puede utilizar los siguientes
enlaces para compartir rapidamente.

Tweet it!

iTwittea!

Share on Facebook!

iCompartelo en Facebook!

Email this link:

Envie por correo electrénico:




Survey Response Summaries

FIRST: tell us which City you live in or closest to. This will move the map close to make it easier to find the places you are familiar with.

Count of Respondent ID Column Labels

Row Labels POC  White A Grand Total
Auburn 47 29 70 146
Citrus Heights 117 44 142 303
Colfax 9 20 23 52
Davis 103 64 160 327
Elk Grove 122 116 119 357
Folsom 198 72 233 503
Galt 27 25 30 82
Isleton 12 11 24 47
Lincoln 30 32 44 106
Live Oak 22 19 10 51
Loomis 18 8 27 53
Marysville 57 29 47 133
Placerville 110 18 111 239
Rancho Cordova 121 39 144 304
Rocklin 40 14 45 99
Roseville 211 56 188 455
Sacramento 811 425 1089 2325
West Sacramento 101 53 109 263
Wheatland 17 4 17 38
Winters 13 3 6 22
Woodland 38 13 30 81
Yuba City 111 45 78 234
Grand Total 2335 1139 2746 6220

OR: If you are not near a particular city, you can choose a county/area below to get started.

Count of Respondent ID Column Labels

Row Labels POC White 2 Grand Total
El Dorado County 127 49 142 318
Placer County 61 51 77 189
Sacramento County 282 214 318 814
Sutter County 40 57 38 135
Yolo County 35 45 38 118
Yuba County 45 28 46 119
Grand Total 590 444 659 1693

IN GENERAL: Where would you LIKE TO walk, bike, or roll to? (Check all that apply)

Values

Sum of Work/errands 3548
Sum of Fun 4462
Sum of School 1117
Sum of Exercise 4831
Sum of Other (write in below) 486
Total Respondents 5735

Column Labels



Values

Sum of Work/errands

Sum of Fun

Sum of School

Sum of Exercise

Sum of Other (write in below)
Total Respondents

Values

Sum of Work/errands

Sum of Fun

Sum of School

Sum of Exercise

Sum of Other (write in below)
Total Respondents

Values

Sum of Work/errands

Sum of Fun

Sum of School

Sum of Exercise

Sum of Other (write in below)
Total Respondents

Values

Sum of Work/errands

Sum of Fun

Sum of School

Sum of Exercise

Sum of Other (write in below)
Total Respondents

Values

Sum of Work/errands

Sum of Fun

Sum of School

Sum of Exercise

Sum of Other (write in below)
Total Respondents

Not indicating
Exercise
522
498
183
84
904

Column Labels

975
1364
290
1486
122
1709

Column Labels

1567
2075
454
2288
190
2691

Column Labels
Female
959
1251
352
1302
153
1538

Column Labels
Under 35
805
885
352
914
77
1261

Exercis
e AND Grand Total
3026 3548
3964 4462
934 1117
4831 4831
402 486
4831 5735

POC White A Grand Total
725 1848 3548
887 2211 4462
325 502 1117
938 2407 4831

109 255

486

1200 2826 5735

High Low

1153 828 3548
1421 966 4462

374 289 1117
1494 1049 4831

183 113

486

1731 1313 5735

Male | prefer | prefer

1153 88
1303 118

337 39
1446 122

162 11
1752 157

35-64 65+

1836 236
2243 382

550 28

=00 R NN

10

671
952
187

2404 485 1028

278 52

79

2744 545 1185

Grand Total

Non-bir (blank)

29
32
7
32
7
37

Grand Total
3548
4462
1117
4831

486
5735

POC
57% 60%
80% 74%
17% 27%
87% 78%
7% 9%
100% 100%
High
58% 67%
77% 82%
17% 22%
85% 86%
7% 11%
100% 100%
Grand Total
1312 3548
1751 4462
381 1117
1921 4831
152 486
2241 5735
Under 35
64%
70%
28%
72%
6%
100%

White Alo Grand Total

65%
78%
18%
85%
9%
100%

Low
63%
74%
22%
80%
9%
100%

35-64
67%
82%
20%
88%
10%
100%

62%
78%
19%
84%
8%
100%
Grand Total
62%
78%
19%
84%
8%
100%
Female Male
62% 66%
81% 74%
23% 19%
85% 83%
10% 9%
100% 100%
65+
43% 57%
70% 80%
5% 16%
89% 87%
10% 7%
100% 100%

| prefer nc | prefer to Non-binar (blank)

56%
75%
25%
78%
7%
100%

Grand Total

62%
78%
19%
84%
8%
100%

70%
70%
10%
80%
10%
100%

78%
86%
19%
86%
19%
100%

59%
78%
17%
86%
7%
100%

Grand Total
62%
78%
19%
84%
8%
100%



Can you get to this place easily and safely now?
Count of Respondent ID

Row Labels

No

Not sure

Yes

Grand Total

Count of Respondent ID
Row Labels

No

Not sure

Yes

Grand Total

Count of Respondent ID
Row Labels

No

Not sure

Yes

Grand Total

Count of Respondent ID
Row Labels

No

Not sure

Yes

Grand Total

Count of Respondent ID
Row Labels

No

Not sure

Yes

Grand Total

Values

Sum of Work

Sum of School/training

Sum of Fun

Sum of Exercise

Sum of Shopping

Sum of Place of worship

Sum of Other errands

Sum of Other (provide details below)
Total Number of Responses

Values

Column Labels
Under 35
58%
17%
25%
100%

Column Labels
Female
63%
14%
23%
100%

Column Labels
POC
56%
17%
27%
100%

Column Labels
Low
61%
15%
24%
100%

Column Labels
Under 35
58%
17%
25%
100%

Column Labels
Under 35
463
174
1489
1028
633
43
260
166
2575

Column Labels
POC

35-64 65+
64% 52%
12% 13%
24% 35%

100% 100%
Male | prefer
61%  75%
13% 8%
26%  17%
100% 100%
White Alone

62% 62%
12% 14%
25% 24%
100% 100%

High
63% 57%
14% 12%
23% 30%
100% 100%

35-64 65+
64% 52%
12% 13%
24% 35%

100% 100%
35-64 65+
1091 68
493 46
4004 725
3492 831
1820 336
125 14
718 121
753 156
7405 1352
White Alone

Grand Total
54%  61%
15%  14%
32%  25%
100% 100%
| prefer Non-bir Grand Total
64%  57% 62%
1%  21% 14%
32%  23% 24%
100% 100% 100%
Grand Total
61%
14%
25%
100%
Grand Total
61%
14%
25%
100%
Grand Total
54%  61%
15%  14%
32%  25%
100% 100%
Grand Total
100 1722
32 745
325 6543
274 5625
144 2933
15 197
49 1148
43 1118
618 11950
Grand Total POC

White Alone

Grand Total



Sum of Work

Sum of School/training

Sum of Fun

Sum of Exercise

Sum of Shopping

Sum of Place of worship

Sum of Other errands

Sum of Other (provide details below)
Total Number of Responses

Values

Sum of Work

Sum of School/training

Sum of Fun

Sum of Exercise

Sum of Shopping

Sum of Place of worship

Sum of Other errands

Sum of Other (provide details below)
Total Number of Responses

Values

Sum of Work

Sum of School/training

Sum of Fun

Sum of Exercise

Sum of Shopping

Sum of Place of worship

Sum of Other errands

Sum of Other (provide details below)
Total Number of Responses

Values

Sum of Work

Sum of School/training

Sum of Fun

Sum of Exercise

Sum of Shopping

Sum of Place of worship

Sum of Other errands

Sum of Other (provide details below)
Total Number of Responses

How would you like to get here? (Check all that apply)

Values
Sum of Walk
Sum of Bicycle

402
207
1388
1211
608
53
247
235
2530

Column Labels
Low
526
248
1693
1422
812
66
340
344
3172

Column Labels
Female
524
258
2042
1654
1005
57
382
439
3819

Column Labels
Under 35
463
174
1489
1028
633
43
260
166
2575

Column Labels
Under 35
485
1653

1048
407
4136
3456
1847
101
714
723
7539

High
690
285

2809
2297
1208
67
447
521
4983

Male
746
295

2772
2420
1155
77
443
475
4933

35-64
1091
493
4004
3492
1820
125
718
753
7405

35-64
1577
4917

272
131
1019
958
478
43
187
160
1881

506
212
2041
1906
913
64
361
253
3795

| prefer
47

25

143
147

77

10

44

31

280

65+

68

46

725
831
336

14

121
156
1352

65+
205
748

1722 16%
745 8%
6543 55%
5625 48%
2933 24%
197 2%
1148 10%
1118 9%
11950 100%
Grand Total Low
1722 17%
745 8%
6543 53%
5625 45%
2933 26%
197 2%
1148 11%
1118 11%
11950 100%
| prefer Non-bir Grand Total
3 26 1346
1 6 585
19 90 5066
12 58 4291
8 30 2275
1 4 149
1 21 891
1 10 956
32 136 9200
Grand Total
100 1722
32 745
325 6543
274 5625
144 2933
15 197
49 1148
43 1118
618 11950
Grand Total
151 2418
321 7639

14%
5%
55%
46%
24%
1%
9%
10%
100%

High

14%

6%

56%

46%

24%

1%

9%

10%

100%

Under 35

18%

7%

58%

40%

25%

2%

10%

6%

100%

14%
7%
54%
51%
25%
2%
10%
9%
100%

13%
6%
54%
50%
24%
2%
10%
7%
100%

Female

14%

7%

53%

43%

26%

1%

10%

11%
100%

35-64

15%

7%

54%

47%

25%

2%

10%

10%
100%

14%
6%
55%

| prefer nc | prefer to Non-binar Grand Total

47%
25%
2%
10%
9%
100%
Grand Total
14%
6%
55%
47%
25%
2%
10%
9%
100%
Male
15% 17%
6% 9%
56% 51%
49% 53%
23% 28%
2% 4%
9% 16%
10% 11%
100% 100%
65+
5% 16%
3% 5%
54% 53%
61% 44%
25% 23%
1% 2%
9% 8%
12% 7%
100% 100%

9%
3%
59%
38%
25%
3%
3%
3%
100%

Grand Total

14%
6%
55%
47%
25%
2%
10%
9%
100%

19%
4%
66%
43%
22%
3%
15%
7%
100%

15%
6%
55%
47%
25%
2%
10%
10%
100%



Sum of Skateboard/Skates/Scooter
Sum of Using my mobility device (walker/scooter/wheelchair)
Total Number of Responses

Values

Sum of Walk

Sum of Bicycle

Sum of Skateboard/Skates/Scooter

Sum of Using my mobility device (walker/scooter/wheelchair)
Total Number of Responses

Values

Sum of Walk

Sum of Bicycle

Sum of Skateboard/Skates/Scooter

Sum of Using my mobility device (walker/scooter/wheelchair)
Total Number of Responses

Values

Sum of Walk

Sum of Bicycle

Sum of Skateboard/Skates/Scooter

Sum of Using my mobility device (walker/scooter/wheelchair)
Total Number of Responses

Values

Sum of Walk

Sum of Bicycle

Sum of Skateboard/Skates/Scooter

Sum of Using my mobility device (walker/scooter/wheelchair)
Total Number of Responses

168
104
1783

Column Labels
POC
590
1649
187
150
1778

Column Labels
Low
702
2088
176
129
2299

Column Labels
Female
1001
2426
227
107
2653

Column Labels
Under 35
485
1653
168
104
1783

338 13 17 536
168 27 21 320
5225 819 372 8199
White Alone Grand Total POC White Alone
1416 412 2418 33% 27% 33%
4857 1133 7639 93% 94% 91%
281 68 536 11% 5% 5%
121 49 320 8% 2% 4%
5178 1243 8199 100% 100% 100%
Column Labels
High Grand Total Low High
1082 634 2418 31% 29% 29%
3519 2032 7639 91% 94% 93%
258 102 536 8% 7% 5%
113 78 320 6% 3% 4%
3726 2174 8199 100% 100% 100%
Column Labels
Male | prefer | prefer Non-bir Grand Total Female Male
836 64 9 31 1941 38% 22% 32%
3654 185 24 86 6375 91% 95% 92%
201 11 12 451 9% 5% 5%
128 8 1 5 249 4% 3% 4%
3856 201 27 89 6826 100% 100% 100%
Column Labels
35-64 65+ Grand Total Under 35 35-64 65+
1577 205 151 2418 27% 30% 25%
4917 748 321 7639 93% 94% 91%
338 13 17 536 9% 6% 2%
168 27 21 320 6% 3% 3%
5225 819 372 8199 100% 100% 100%

Grand Total

29%
93%
7%
4%
100%

Grand Total

29%
93%
7%
4%
100%

33%
89%
0%
4%
100%

41%
86%
5%
6%
100%

35%
97%
13%
6%
100%

Grand Total
29%
93%
7%
4%
100%

| prefer nc | prefer to Non-binar Grand Total

28%
93%
7%
4%
100%



Chronological Survey Response Tracking

SACOG Maptionnaire Results Tracking FINAL 5/3/2021
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Mar Mar Mar Mar Mar Mar Mar Mar Mar Mar Mar Mar Mar Mar Mar Mar Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr Apr May May May May
= Count of RespondentID 38 53 10 31 19 7 25 63 120 21 14 4 5 9 4 41 55 110 52 9 22 37 1290 213 90 31 84 159 99 176 96 158 70 45 54 81 204 64 48 51 22 35 72 596 1196 410 129 194 125 36
e Count of Submitted 15 26 3 21 7 3 13 30 44 10 8 3 5 3 23 29 43 23 7 9 26 601 90 40 14 44 77 40 81 45 68 34 25 29 35 75 25 17 21 4 8 30 326 678 208 57 85 64 10
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